
A Guide to Using the LifeSaver 
Messaging Assistant Tools
Accessing Features in the Messaging Assistant in Lifesaver

This guide focuses on where to access key features within the Messaging 
Assistant.
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Before sending any SMS or emails to your customers, we encourage you to send 
test messages to yourself. This will give you better knowledge and expectations 
on what your customers will experience.

1. Sending Invoice Receipts
Sometimes you want an easy way to send a customer their receipt via SMS or 
Email. This is valuable if the customer is not there in person, if they have questions 
about what they paid for, or you want to save paper.

Invoice Search Page:

From the main page, click Invoice Search.

Search for the customer or invoice.

Click the “Otherˮ button on the row for the invoice you would like to send.

Choose to send a digital invoice (receipt) from the displayed options. If you 
have pay by link enabled, you will see that option here as well. See Below)
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• A screen shows available contact methods (phone numbers and emails). 
Choose the method you would like to send. If a customer phone number or 
email does not match where they want it sent, you can change that within the 
modal. This is a common modal that you will see throughout the system.

• Order Creation Screen:

• Once you write a new order and go to invoice it, you will see an option to 
send a digital invoice. Once you click that, it will show you the phone number 
and email options.
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2. Sending Digital Payment Links
It is not uncommon for customers to pay for something when they are not in the 
store. Rather than collecting a credit card number over the phone, you can easily 
send them a secure payment link where they can make a payment from their 
phone or computer. When the payment is collected, LifeSaver will record the 
payment so your records align.

To send a digital payment link

Follow the same steps as for sending an invoice from the invoice search 
screen.

Instead of the digital invoice option, select the option “Send Online Payment 
Link .ˮ
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3. Production Status Notifications
This gives you the ability to easily text or email your customers when the status of 
their work order changes. There is a setting with each status so you can choose 
which statusʼ you want to send updates for. The most common use case will be 
enabling this setting for a “Ready For Pickupˮ type status.

Production Section:

From the main page, click Production.

On the Production Status page, select Manage Status.
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Click “Manageˮ for the status you want the notification to be tied to.

Check the box for sending the digital notification. Whenever a work order 
gets moved to that status, you will see a pop-up where you can choose to 
send that notification or not.

4. Two-way texting
Living in a more digital world, customerʼs want the ability to text your store. By 
meeting your customers where they are, you can get quicker responses, and 
move orders in and out of your store at a quicker pace. As part of the two-way 
messenger widget, your store will be setup with a unique toll-free phone number 
that you and your customers can SMS text through. We plan to support the ability 
to use the same number as your store landline sometime in the future.

To access the messenger widget

Navigate to the home screen

Click the bubble icon in the bottom-right corner to view messages.
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As part of this widget, you will see a notification icon when you receive new 
messages. You can also attach files by clicking the attachment icon in the bottom 
left hand corner of a conversation. This will send a secure file link for your 
customer to view the image, pdf, or whatever type of file you are sending them.

5. Google Reviews
The first place most shoppers go when looking to buy anything is Google. This 
makes having a presence on Google a necessary component to anyone wanting to 
grow their business. One of the most effective was to be recognized in your local 
search results is to have other shoppers that have positively reviewed your 
business through Google. By being able to send reviews to your customers 
through LifeSaver, you have a convenient way to grow your business.

The first step in having Google reviews sent from your account is to setup your 
business Google URL. This can be done by

Googling your business

Clicking the link to see existing reviews for your store
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Once that modal opens up, copy the current URL link from your browser. This 
is the link you will need in the system to start collecting reviews.
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Now that you have the link, you will need to save it in the following location in 
LifeSaver

Store Configuration Option

From the home screen, go to store configuration

Click the “Store Informationˮ tab

Fill out the Customer Review Link input field
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At this point, your Google Review link is now configured! To determine when this 
will be sent to the customer, go back to the same place where you configured 
work order status updates.

Production Section:

From the main page, click Production.

On the Production Status page, select Manage Status.

Click “Manageˮ for the status you want the review to be tied to.

Check the box for sending a review link. Whenever a work order gets 
moved to that status, you will see a pop-up where you can choose to send 
that review or not.
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SMS Opt-in
For SMS within the United States, SMS providers have certain requirements. The 
LifeSaver team does most of the heavy lifting there, but merchants are required to 
make sure that their customers are opted into receiving messages. Below is a form 
you should have your customers sign before sending them text messages. If you 
would like to learn more about why opt-in is required, you can learn more here 
https://www.bandwidth.com/blog/sms-marketing-opt-in-requirements-logistics/
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